
Branding Graphic Style Guide



The Importance of Branding

Building a brand takes vision. It takes passion and sweat. And perhaps most 
importantly, it takes discipline. The discipline to never waiver from your 
brand’s DNA and what your message will be. 

It is impossible to overemphasize the importance of brand consistency. 
Endless studies prove consistency increases awareness and helps cement 
an emotional connection to a brand. The more single-minded we are, the 
more powerful the MU brand will be. 



Logo and Seal

Seal Primary Logo

The Marymount logo is made of two components:
the wordmark and the Fleur symbol. The relationship 
between these elements is pre-determined and fixed. Do not 
alter the proportions or placement of any of the signature 
elements independently. However, when appropriate, the 
use of the brandmark on its own is acceptable.



Logo Clearspace

To ensure the legibility of the logo, it must be
surrounded with a minimum amount of clearspace.
This isolates the logo from competing elements
such as photography, text or background patterns
that may detract attention and lessen the overall
impact. Using the logo in a consistent manner
across all applications helps to both establish and
reinforce immediate recognition of the MU brand. The 
provided artwork must be used at all times.



Logo Signature

To ensure the consistency of the branding, we must 
have a consistent signature mark. It’s vitally important to 
use them correctly and consistently. 



Logo Usage Don’t

1. Don’t change the logo’s orientation.

2. Don’t change the logo colors.

3. Don’t crop the logo in any way.

4. Don’t present the logo in “outline only” fashion.

5. Don’t add “drop shadow” effects to the logo.

6. Don’t reconfigure or change the size or placement of 

any logo elements.

7. Don’t stretch or squeeze the logo to distort 

proportions.

8. Don’t place the logo on a busy photograph or pattern.

9. Don’t add special effects to the logo.



Logo Color Application

There are 3 color versions of the MU logo. There are 
no absolutes regarding the selection of the specific 
color application, but context, contrast with regard to 
background color and surrounding imagery and 
production parameters all should be considered.

An entirely black or white logo has been provided for 
those instances where the logo must print in a single 
color.

When it’s necessary to apply the logo to media other 
than paper or on-screen (e.g. fabric, wood, metal, 
glass or leather), the logo may be silkscreened, blind 
embossed, etched, engraved, etc.



Orange 

RGB: 241,86,35
CMYK: 0,67,87,0
PMS: 021C
HEX: #f15623

Primary Color Palette

Marymount Blue 

RGB: 16,6,159
CMYK: 100,95,0,3 
PMS: 072 C
HEX: #10069f

Light Gray 

RGB: 188,190,192
CMYK: 0,0,0,30
PMS: Cool Gray 4
HEX: #bcbec0

Dark Gray 

RGB: 99,100,102
CMYK: 0,0,0,75
PMS: Cool Gray 10
HEX: #636466

Black

RGB: 0,0,0
CMYK: 0,0,0,100
HEX: #000000

Secondary:

Primary:

Yellow

RGB: 242,201,69
CMYK: 3,19,100,0
PMS: 1225 CP
HEX: #f2c945

Light Blue

RGB: 72,167,222
CMYK: 65,19,0,0
PMS: 2915 C
HEX: #48a7de



Learn with Purpose Slogan Logo 



Typography: Primary Typefaces

Bodoni 72, Univers and Rochester have been selected for Marymount’s primary typefaces. Univers font family has been 
chosen as the primary typeface for most applications such as web site and printed materials. It is a modern, elegant, highly 
legible sans-serif font. Bodoni and Rochester have been selected as typeface for elegant subject related materials such as 
invitations and formal applications. It is an elegant, simple, strong, serif with classic letterforms.

Mainly use this font on title 

Mainly use this font on header, sub header & 
body text (Condensed font)

Mainly use this font on holidays & ceremonial occasion



Typography: Alternate Typefaces

Times New Roman 

Arial & Arial Narrow
Arial and Times New Roman have been selected as Marymount’s alternate typefaces. These 
typefaces should be used for administrative applications only, such as Microsoft Office (Word, 
PowerPoint, Excel, etc.) and other digital applications where Merriweather and Nunito Sans are 
not available.

Mainly use this font on title 

Mainly use this font on header, sub header & 
body text (Narrow font)



Stationery System

Business Card Letterhead Envelope
2 Colors: Blue (PMS 072c) & Black 



Website
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Email Template Samples



Sample Layout Template Samples




